
Initiative Overview

The Latino Men Voting Project is a culturally grounded civic engagement initiative designed to 
reach Latino men through trusted communication channels and community spaces. As part of 
America’s Future Project’s (AFP) broader 2026 civic information strategy, this initiative focuses on 
expanding access to relevant, culturally competent outreach for one of the fastest-growing yet 
most under-engaged segments of the electorate.

While Latino voters are a growing political force, 
research shows Latino men often receive less 
direct outreach and engagement from civic 
organizations. This project addresses that gap 
by delivering targeted information through the 
media, platforms, and cultural environments 
where Latino men are most active.

The program blends modern digital outreach 
with culturally rooted community engagement 
strategies, creating spaces for civic dialogue 
while distributing trusted information.Through 
this work, AFP is strengthening its overall 
mission to increase civic participation and 
ensure more inclusive engagement.

Engaging Latino Men for the 2026 Election
The Missing Majority

In 2026, AFP is focused on five key 
battleground states: Arizona, Nevada, 
Georgia, Michigan, and Wisconsin, where 
demographic shifts and information gaps 
present both urgent challenges and critical 
opportunities.

2026 Targeted States



Goals

• Expand access to trusted civic information 
for Latino men

• Normalize civic participation within cultural 
and social spaces

• Build long-term engagement infrastructure 
in key communities

Invest in Latino Men

2026 Initiative Highlights

Culturally Relevant Media
Spanish-language radio, streaming platforms,
and mobile-first advertising

The Latino Men Voting Project will achieve:

Digital Community Networks
WhatsApp ecosystems and peer-to-peer
messaging channels

Community-Based Engagement
Carne Asadas, neighborhood events, and
small-group discussions

Key Metrics

Strategic Approach

digital impressions
3–5 million 01

targeted direct mail 
pieces delivered

1 million+02

radio impressions
2 million 05

digital engagements 
(clicks, shares, views)

750,000+ 04

Direct engagement with

30,000+
Latino men

03

latinomenvote.com

Latino Men Decide Elections
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